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12.00 Opening of EnentoGr oupd6s CMD 2020
Mikko Karemo, Director of Sales and Customer Operations

HeikkiYlipekkalaDirector of Digital Processes

o : Q&A
12.05 Building trust in the everyday
Jukka Ruuska, CEO 13.50 Technology oriented innovative company: Nordic
Q&A Future Platform
12.30 Preferred partner in credit information Jorgen Olofsson, CIO
Heikki Koivula, Director of Risk Decisions & Eero Arvonen, Solution Architect Ose
o 14.10 Delivering shareholder value: growth and resilience
13.00 Business I nformation as an enabl erEglinhirannad ¢roy 0 S

business environment

KarkJohan Werner, Director of Customer Data Management
Q&A

13.2013.30Break

Mikko Karemo Elina Strdhiman

Eero Arvonen

Jukka Ruuska
Director of Sales & CO  Solution Architect CEO CFO

Jorgen Olofsson

14.30 Q&A

15.00 Closing of the event
Jukka Ruuska, CEO

Heikki Koivula
Director, RD

Heikki Ylipekkala
ClO Director, DP

Karl-Johan Werner
Director, CDM

13.30 Our key focus areas in Business Processes as a Service
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Q&A after each presentation and at
the end of the event.

Questions can be submitted through the form
In the webcast window during the presentatians
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®

This presentation includes forwarftl o o ki ng st atements. The words obelievematee:
owill ,6 oshould,6 ocould,6 0aim,0 Otarget, 6 Omi gtanofdheser , i n
forward-looking statements. Others can be identified from the context in which the statements are made. By their nature,
forward-looking statements are subject to assumptions, risks and uncertainties. Although we believe that the expectations
reflected in these forwardlooking statements are reasonable, actual results may differ, even materially, from those expressed o
implied by these forwardlooking statements. We urge presentation participants not to place undue reliance on such

statements.

The information and views contained in this presentation are provided as at the date of this presentation and are subject to
change without notice EnentoGroup does not undertake any obligation to publicly update or revise forwaabking
statements, whether as a result of new information, future events or otherwise, except to the extent legally required.

Viewers should understand that this presentation does not constitute, and should not be construed as, an offer to buy or

subscribe forEnentoGr oupos securities anywhere in the world or an 1in
the same. No part of this presentation should form the basis of, or be relied on in connection with, any contract or commitme

or decision to invest irknentoGr oupds securities whatsoever. Potenti al I nv e
EnentoGr oup0s annual account s, i nterim reports and stBneto exch

Group to form a comprehensive picture of the company and its securities.

EnentoGroup publishes inside information according to Market Abuse Regulation (MAR) and rules of the Nasdaq Helsinki.
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Building trust in the everyday
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Enento Group

One of the leading providers of digital
business and consumer information
services in the Nordic countries.

° /' LISTEDON
.# g NASDAQ HELSINKI

BUSINESS AREAS

62,5

RISK DECISIONS —

25,3
SME &
CONSUMERS %

6,9 —1 NET SALES
DIGITAL
PROCESSES

5,3
CUSTOMER —
DATA
MANAGEMENT

NET SALES :

30.9.2020

36,7MEUR

MARKET CAPITALISATION
30.9.2020

816MEUR

Partners in Nordic

{(% region and in
® proff- - ) Europe.

Since2011

Approximately 55 000

; ©@ emaileri corporate customers within
QuC 4 Sincez004 banking, finance, retail,
Y o _ ' public sector and small
© asiakastieto companies.

Sincel905

© proff-

Since2006 Almost 500 000 consumer

) oyt
-~ ®allabolag " . customers.
Since2007 -

> ADJUSTED EBITDA
.  NETSALEs 31122019

/‘ 31122019 51 5
146|\/|EUR



/ -, Ty .
;7 ¢ .'

7 ?entoérou PLCY Cflpital Markets Day 2020



8 EnentoGroup PLC3 Capital Marke!ay'zozo

A



New opportunities for creating value



unities for creating value
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‘ Quality Score
8cosystems

‘-0.1%

New opportt ties for ting value
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New opportunities for crea
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New oppertunltles for creating value
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New opportunities for creating value

/7
Need for trust,

r° privacy and
control of private data.

7
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New opportunities for creating

O
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We operate In a scalable and digital ®
business with intelligence at the core

Public register

services

Other
processed
services

Data
gathering

Intelligence

International
services

Basic data

Database Service
expertise  oiopase development

Building trust in the everyday.



E n e n tompesitive advantages

&
&'a

Data sourcing

A Known and reliable
brand

A Advanced data
processing
capabilities

A Experience in
scraping data from
unstructured
sources

Database

A Database built on
granularity

A Great quality data.

Production

A High service
availability and
guality

A High security and

privacy standards.

Service
development

A Excellence in combining
different data universes

A Excellent capabilities to
build models (also
predictive) and
algorithms

A Excellent dialogue with
our customers

A Ability to launch world
scale unigue services
(e.g. ESGreport).

O

Distribution
and sales

A Services integrated
i nto cust ome
business processes

A Our freemium
business information
websites have more
than 6 million
unique visitors per
month.

Building trust in the everyday.



Customer needs as growth drivers

Improving
guality of

decisions.

New data @ Analytics

Better data

Machine Learning Algorithms

Digitalization
of data

intensive
processes.

Decisioning @ Compliance

Housing

Procurement Etc.

Building trust in the everyday.



Our strategic offering goals and enablers @
1. 2. 3.

Retain and strengthen our Be the first choice in data- Become the leading
leading position in the driven business processes provider of business
credit information business. as a service. Information.

GROWTH OPPORTUNITIES
Fraud Machine Learning Analytics New Data API's GUI's

Compliance

Sustainability BRF Procurement Ownership

8 ENABLERS
858 @

Futurefit and innovativeorganisation Nordic Future Platform

API=Applicatiorprogramminginterface GUI=Graphicaluserinterface BRF8Bostadsrattsforening
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Chosen strategic initiatives In
service development

Nc_)rdic__ S New business
sustainability Digitalization information

service suite ofinotsings opportunities for

with a comprehensive related
range of serviceshat are services customers
needed by customersfor _ Advanced applications,
riskmanagement,credit Our focuswill be on the sophisticated techniques,
processesand customer developmentof housing new ways of working,
management. transactionservices great quality data.
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Economic activity and the amount

of transactions support growth %”

yis

’,,,#"

T Net Sales

_ Volume
Combined growth from

volume and new services

New services

» GDP

0%
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Building Nordic Presence

v L
2 :
o o V= S
STRATEGIC AMBITION TR
R
Al
: We recogii
NOFdIC Build true Nordic presence to serve value addAc
multilocal our Nordic customers with highest high-q

guality services in each country.

approach

Nordic
platform
capabilities

Our platform
transformation will
enable the scaling of
our core service
capabilities to a Nordic
level.

22  EnentoGroup PLC3 Capital Markets Day 2020

Nordic
acquisitions

We aim to strengthen and
expand our Nordic
presence through targeted
acquisitions which
accelerate customer value
creation in combination
with E n e n d¢apabildies.

which sgé
aim 1@
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STAINABILITY AT

gnento Group

&

We help our
customers
make
sustainable

decisions.

[
7
-
-

We contribute to
a more sustainable
economy
In society.

Enento Gr o u p
environmental

Enento Group as
a sustainable
workplace.

::::::



THANK YOU!

Time for Q&A



Preferred partner In credit information

isk Bgcisions &

| Heikki Koivula, Directc
Eero/Arvol ion ArchNgct




Credit Information services are at
the core of Enento business.

In the Nordic market, we are the preferred
partner or our customers and have a key societal role
In the prevention of over -indebteaness.

Our unigue data capabillities, operational and regulatory excellence and
focus on realtime data and machine learning are key meveloping our offering and
accelerating customer value creation.

Developing new services related to sustainability, regulation and
fraud will drivegrowth.
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Strong position with mission-critical ©
services

Mission-critical services for Information quality is key High barriers to entry

X General risk man agement Attributes that customers consider important
X Credit risk management Long-term customer relationships
. . Data
X Financial management accuracy 93%
X Decision making Integration to customer processes
X Fraud and credit loss
i Up-to-date
prevention data 90%
X Gaining knowledge of and Strong brands
identifying customers
i il i Data fulfill
X SUStamablhty Offenng ata un;es(,j 85% Need to collect series of data covering a long
time to create credible database and services

27  EnentoGroup PLC3 Capital Markets Day 2020 Building trust in the everyday.



Long-term customer relationships with high
Integration and strong brand

Strong brand built on high reliability

High perceived reliability

28 EnentoGroup PLC3 Capital Markets Day 2020

Strong loyalty among all our
B2B customers on a Nordic level

Net Promoter Score (NPS)

-
33

Building trust in the everyday.



Retain and Strengthen our leading position within ®
our credit iInformation business

STRATEGIC GROWTH OPPORTUNITIES

Fraud Sustainability Regulation Analytics

!
@ \\ l’

Over-indebtedness

7Y

Operational and
Regulatory Excellence

Leading Artificial
New Customer Verticals Intelligence & Machine
& New Use Cases Learning in Credit Risk
Management

Preferred Partner

Authorities REIES Companies Open Banking Data Sharing Unstructured

Expanding Data Access & Exploration

29 EnentoGroup PLCS Capital Markets Day 2020 Building trust in the everyday.
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Opportunity In Sustainabillity

How are consumerssustainability expectatiordriving change in society?
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products.

=iije =H)e ==H)o=i)c =)

More than 3/4 of consumers expect

O 6 6 o o

2/3 of customers are

willing to pay more

for sustainable

® 6 6 0 O

businesses be supporting efforts to

stop climate change
BUSINESS TO THE RESCUE

9/10 consumers expect

. Percentage of customers who would /1% of millennials hope businesses will
businesses to do more stop buying a product if they learned take the lead on addressing key social
than just turn a profit. of irresponsible business practices. and environmental issues.

Source Cone CommunicationsCSRStudy2017
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Opportunity in Sustainability ®

How to manage Sustainability requirements in SME lending efficiently?

How to set andincorporate ESGEactorsinto credit decisionmaking
I’ in relationto >500 000 active SMEs in the market?

How to managethe credit riskframeworksand policieswith
iIncreasedsustainabilityrequirements

Problem How to comply with the upcoming banking regulation?

Comprehensivedatabaseand ESG information services @il the
active SMEs in the market

Integrationbetweencredit information and ESG information services

Integrated services decisioning reports, monitoring, scores API9
Into credit decisionmaking from one serviceprovider

31 EnentoGroup PLC3 Capital Markets Day 2020



Validated customer needs ®

Integrated Credit & ESG services d for sustainable lending use case

oOSustainability helps us to bett
debt paying capability. Companies that prove themselves to be
sustainabl e wil/l get better | oan

OPositive sust adompatitive hdvantggefbrat a cr
compani es. o

OSustai nabi Histeadgompdaniesavill bemeeded and a
must have in the future.o

oWe put a |l ot of time and effort
sustainability data but also findinthe rightd at a . 0

Building trust in the everyday.



MELEX program

How to become the leader in Machine Learning in Credit Risk Management

Traditional approach 2 N
Use of logistic regression to predict probability of default = score ' - !
Mainstreamacrosslending since1980s

Provides easy interpretation on what is driving the risk up and down
Transparent, traceable, explainable ‘ _
As the Swedish and Finnish market leader, Enento provides the best f
predictability in consumer and business credit scores { [ E

o J>o I I I

Machine Learning approach s )\ <

A Useof more advancedalgorithmsto predict probability of default better than | o=
with logisticregression |

A Mainly used innon-traditional lendingat the moment

A Provides more degrees of freedom to model by finding new combinations of

A

variables and defining new variables
Uncertainties in transparency, traceabiligkplainabilityand compliance in
banking and finance regulation

33 EnentoGroup PLC3 Capital Markets Day 2020



MELEX program

How to become the leader in Machine Learning in Credit Risk Management

MELEXprogram roadmap

A Banking authorities will release new guidelines for use of Machine
Learning in Credit Risk Management within foreseeable future
The program explores and builds regulation compliant models

for credit risk purposes

Compliance requirements will focus oexplainabilityin output,
preventing bias in model and transparency

The goal is to be early in setting standards on Machine Learning
in Credit Risk Management

Pilot product ready for market at end of 2021

Do o o I»
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Opportunity in Regulation O,

EBA Guidelines in loan origination and monitoring 2021 drives the need for new services

- I European Banking Authority Guidelines with a

Prudent credit risk taking and

management Consumer protection comprehensive scope covering full lifecycle

process of loans

L ] LA B N ]

el e P B Guidelines will be sequentially implemented from
SovERRANCE oot S aspbdniad 30t of June 2021

Risk-based pricing

Credit decision-making Consumers, SME and Exposures and borrowers

IT and data infrastructure

ﬂ}a Enentowill support our customers complying with
the guidelines both with existing products and
Sy iion identify new opportunities

Advanced statistical madels

ML ESG factors incorporated as a part of the credit

https://eba.europa.eu/sites/default/documents/files/document_library/Publications/Guidelines/2020/Guidelines%200n%20loanidation%20and%20mon
itoring/884283/EBA%20GL%202020%2006%20Final%20Report%200n%20GL%200n%20loan%200rigination%20and%20monitoring.pdf p ro C e S S
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Opportunity In Open Banking

Account Insight (PSDZ2) Service

Account Insight is an account data
aggregator API for customers.

Account Insight categorizes and
groups transactions from account
data

36  EnentoGroup PLC3 Capital Markets Day 2020

Account Insight can access account
and transaction data with the
authorization of the end -user
(consumer or company)

Account Insight calculates your
ability to pay and analyzes your cash
flow e.g. for lending

Building trust in the everyday.
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Time for Q&A
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Business Information as an enabler in
t oday 0¢s QUS| nNess

/ Karl-Johan Werner, Dire CL {& Management

2 XS




New innovations mean new business O,
opportunities for our customers

Advanced applications Sophisticated techniques New ways of working

L = Machine learning = Customer journeys
salesforce Artificial intelligence / Deep learning / _
- Management
= Text mining J
Natural Language Processing = Automation
Adobe o
Campaign = Web mining = Agile
o = Big data ® Multichannel
¢ +ableau o _
““““““““ = Predictive analytics = Growth hacking
More correct decisions Faster development Create new business Better customer understanding
More efficient Less manual work Earn more revenues Higher customer satisfaction

40 EnentoGroup PLC3 Capital Markets Day 2020 Building trust in the everyday.



Access to data Is a prerequisite to utilize all O,
these new opportunities!

Quality is a big
Anything digital Data is key but Issue in the market
need data to work! guality matters! today but also a great
opportunity!

oPoor data quali ity can have grave cons
can lead to the death of a business to operation decisions that can lead to
t he death of [ ndividual so,

D.B. Laney
Infomonics . How to monetize, manage, and measure information as an asset for competitive advantage

Building trust in the everyday.



The demand for 3rd party customer data and ®
informatio°ervice is huge and increasing

0
/

>300 MEUR
MARKET
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er in Finland
5 1IN Sweden
;.-;3 é

It ar gej
Nordics.

{ '| @ pl'Off

ce2011

® emaileri

@ Since2004
. @Quc

Sincel977

- @asiakastieto

Sincel905

@cllabolog -

Since2007
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The right strengths needed to consolidate and O
strengthen the position as the market leader

Deep knowledge of Built for scalability 6 easy
developing high quality to add and monetize
data, insights & solutions from new use cases

Already supporting
customers with a majority
of existing use cases

Outstanding data Very strong customer

collecting & blending relationships & well
solutions known brands

Unique data &
information services

44 EnentoGroup PLC3 Capital Markets Day 2020 Building trust in the everyday.



High quality is key but there are other O,
Important aspects as well for our customers!

o ' @ L

High Quality & Value added High User
Coverage Insights Availability Experience

- - - -

FOCUS AREAS 2022023

Great quality Great refined data Great integrations Great interfaces
data services

Dedicated Resources & ClearResponsibilities
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Customer use cases to drive the development
of our core capabilities

THE STORY g.% Q

NS
“ [
Current business Use case 1 Use case 2 Use case 3

uality data @

Q Y N
Refined data
services

@

Integrators m

o
Interfaces r_él

O,
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Prioritized use cases2021

0
Gen
(Y
The most
comprehensive
database with the

highest quality about
decision makers in the

Nordics

CONTACTS QUALITY

Q

The best user-interface
to multiple data and
information sources,
for correct and easy

look -up & research of
companies and
consumers

QUALITY PREDICTIONS

UNSTRUCTURED,

The most
comprehensive
information services
with easy integrations
for updating &
enriching customers”
own data

Building trust in the everyday.



How we support better utilization of marketing
automation functionality o An example

Customers
External digital Webb/app Email/text Postal Office Customer
channels Service
4 4 4 4
[ Outbound communication
|
n [ | |
[ Inbound communication ]

Customer journeys

: O Triggers, classifications, models & lists
2nd Party Data 3rd Party Data

Customer Master DB @Enento

1st Party Data

3y
Products DB

48 Building trust in the everyday.




We are already on the way
to become the leading
provider of business
Information in the Nordics



THANK YOU!

Time for Q&A
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Our key focus : areas IN Business
Prc)cesse *

Heikki Ylipekkala,

3 Service

@,

WOCESSES
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0

Many processes are currently dispersed, involving
several parties, and using various non-standardized

ways to exchange information.

We help our customers to digitalise and automate those
processes and connect between various parties. We
can provide our customers true process automation
with greater data security, quality and efficiency.




r

Our key focus areas In Business
Processes as a Service

Discovering
opportunities:
Housing EID, DLT and
: other relevant
Transaction :
e Collateral developing

Management

N

areas

‘.(_, ‘
Compliance
related
processes

2
~~~~~




No 1 Choice In data-driven
Business Processes as a Service

Our goal is to be No 1 in Real Estate and Apartment
transaction processes and related information services and
we provide the best quality Compliance and other process
related solutions in the Nordics. Furthermore, we
continuously look new areas and opportunities to streamline
and dlI gtize our current or
processes In the best possible way.
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Streaml |

n i

ng

our

cust ome @5
Example: Housing related services for financial sector

Financial sector business processes

S

Object

valuation

\.

information and

o
F 4
I
|

Housing Valuation
Services

@
ol J

("7

Collateral
management:
Ownership
registrations and
pledgings.

( 0 Ft;
I
Loan lifecycle:
Loan changes
and

collateral
\ monitoring.

®

J

EnentoGr oupos

Housing Transaction
Services

Real Estate
Information Services

services

Apartment

Information
Services

Collateral
Management
Services
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Challenge

58

There is no central register for Housing AssociatioBsfl in Sweden.

Responsibility lies with eadBrf Board to maintain and update their
registers.

By law eaclBrf Board is required to keep three registers: members,
apartments and liensBrf Boards can outsource the task of keeping
their registers to an Administrator but the legal responsibility cannot
be outsourced.

Banks and Real Estate Brokers rely heavily on accessing information
from Brfregisters to handle apartment transactions and loans.

The overall consequence is that all processes connectedtd
registers are fragmented, time consuming and fraught with risk.

EnentoGroup PLC3 Capital Markets Day 2020

Lien = Pledge
for collateral
against loan.

Building trust in the everyday.



Solution*

Digital hub for interaction between three main blocks of players:
1)Brf Boards and their appointed Administrators as well Bsf
Members, 2) Real Estate Brokers and 3) Banks.

RequisiteBrfregisters would be part of the hub, thereby making it
possible to digitalize and automate the process of information sharing
and collateral management. Standardization of information formats
and content would be key components of the registers.

If a central state register is implemented, orBff Administrators want
to keep their own registers, the hub will connect to these and provide
functionality through connectivity and usability. One API or user
Interface will be sufficient for all players to connect to each other
rather than having to manage multiple connections.

* Project started in Autumn 2020 and implementation for the first version scheduled for Q2/2021

59
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Solution* ©

Brf

Broker Administrator

t
|
|
|
| —
N
o, = i
< | K ey
o O - = -
<Pl > Redisters in UC Information
o o ~ vi g
Y . T--_ Connectivity & standardised A Brfs
TAMBUR\ N Usability formats A Annual Reports
FOR SMARTA TILLTRADEN S A Apartment IDs
A Members A Buildings
A Apartments A Land
A Liens A Valuations
Seller Bank Buyer Bank Information

* Project started in Autumn 2020 and implementation for the first version scheduled for Q2/2021

60 EnentoGroup PLC3 Capital Markets Day 2020 Building trust in the everyday.



Other key priorities

N%

Beneficial Owner Information

N%

PEP and Sanction List services

—~ EID (Electronic ldentification) , DLT (Distributed
Ledger Technology) and other relevant developing -
areas s

7

—~ Co-operation with our customers and other key
stakeholders to find long term solutions based on new
technology like DLT
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THANK YOU!

Time for Q&A
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‘ Technology oriented iInnovative company:

- Nordic Future\RlatfQrm
/ -aig 8 N




Customer

Sales Channels

Products &
Services

Delivery

Capabilities

Data

Delivery

Capabilities

Data

Customer

Sales Channels

Products &
Services

Customer

Sales Channels

Products &
Services




